
H.P. UNIVERSITY 
Enroll now at H.P. University to educate your staff in an 

 important part of your business. Our curriculum has been  
designed to make your staff stronger! Please check one or more 
 of the following that are of interest to you, and return it to your  

HP Sales Representative or by fax 614.358.2315. Thank you. 
H.P. UNIVERSITY- 2008 SUBJECTS 

 
BRICK AND STONE DEPARTMENT 

 Masonry Cleaning can make a 
Difference. 

 Prosco Cleaning products for Masonry. 
 Why Flashing Detail is Important in 

Masonry. 
 Utilizing best Practices of Installation & 

Design for Pavers. 
 Is there a Difference between 

Commercial and Residential Masonry 
Products. 

 Building Products that are Green. 
 Mortar and Dry Goods Materials 
 Proper Installation of Thin Brick and Thin 

Clad Stone. 
 Basic Brick and Masonry Terminology & 

what they mean. 
 
GARAGE DOORS AND OPENERS 

 How a Garage Door and Opener Work. 
 Garage Doors & Opener Preparation for 

Successful Install. 
 Garage Door Design- “Curb Appeal.” 
 GDO Security Systems. 
 Wayne Dalton Door the Energy Saver. 
 How to operate and maintain your 

Garage Door and Opener. 
 
 

CERAMIC, PORCELAIN & STONE TILES  
 Preparing your Floor for a Successful 

Tile Installation. 
 Sealers, Enhancers & Cleaners 

recommended uses on Tile & 
Natural Stones. 

 Hand Painted Tiles can customize 
your Home. 

 Why do you need Help in 
Selecting Tile. 

 Knowing What Setting Materials and 
Grout to Use. 

 Heated Floors that Enhance 
Comfort. ( Sun Touch) 

 Proper Installation of Glass tile. 
 Proper Installation of Shower Pan. 
 Tile Terminology to make you an 

Expert 
 
 
 
 
 
 
 
 
 
 

FIREPLACE DEPARTMENT 
 Fireplace Design: “Thinking 

Outside the Box.” 
 Fireplace Installation per Building 

Code & Manufacturer 
Recommendation. 

 The Mechanics of a Fireplace & 
How both Gas and Wood Work. 

 Negative Air pressure How it 
effects your Home Environment. 

 Service Agreements & How they 
Benefit you and Your Customer. 

 How to operate and maintain 
your Fireplace 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Would you prefer (circle one): 
Morning OR Afternoon classes? 
1 hour or 2 hour classes? 

Additional Topics? _________________ 

__________________________________ 

Students Name:_________________________________________________________ 
Company:_____________________________________________________________ 
Phone:_________________________________ Fax:___________________________ 
Email:________________________________________Date:_____________________ 

Please return to your HP Sales Representative or fax to 614.358.2315 attn: Kellie 


